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Disclaimer

The slides/materials used in this presentation are strictly confidential. The information contained in this presentation is being furnished to you solely for your information and may
not be taken away, reproduced, redistributed, or passed on, directly or indirectly to any other person (whether within or outside your organisation/ firm), or published, in whole or
in part, for any purpose. The slides/ materials do not constitute an offer of securities in the United Kingdom, Australia, the PRC, United States, Canada or Japan. In particular,
neither the information contained in this presentation nor any copy hereof may be transmitted, reproduced, taken or transmitted into the United Kingdom, Australia, the PRC,
United States, Canada or Japan or redistributed, in whole or in part, directly or indirectly, within the United States or to any U.S. person. By attending this presentation, you are
agreeing to be bound by the foregoing restrictions and to maintain absolute confidentiality regarding the information disclosed in these materials. Any failure to comply with these
restrictions may constitute a violation of applicable securities laws.

These slides/ materials do not constitute an offer or invitation to purchase or subscribe for any securities and no part of it shall form the basis of or be relied upon in connection
with any contract, commitment or investment decision in relation thereto. The shares of China Lesso Group Holdings Limited (the “Company”) have not been, and will not be,
registered under the U.S Securities Act of 1933, as amended (the “U.S Securities Act”) or the securities laws of any state of the United States and may not be offered or sold within
the United States, except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the U.S. Securities Act and any applicable state or local
securities laws. There will be no public offering of the Company’s shares in the United States. This document shall not constitute an offer to sell or a solicitation of an offer to buy
the Company’s securities nor shall there be any sale of such securities in any state or country in which such offer, solicitation or sale would be unlawful prior to registration or
qualification under the securities laws of any such state or country. In Hong Kong, no shares of the Company may be offered to the public unless it is conducted in compliance with
the Securities and Futures Ordinance, Chapter 571 of the laws of Hong Kong and a prospectus in connection with the offering for subscription of such shares has been formally
approved by the Stock Exchange of Hong Kong Limited and duly registered by the Registrar of Companies of Hong Kong which contains all the information as required under
the Companies (Winding Up and Miscellaneous Provisions) Ordinance (Cap. 32) of the laws of Hong Kong and the Rules Governing the Listing of Securities on the Stock Exchange of
Hong Kong Limited. Any decision to purchase securities in any offering should be made solely on the basis of the information contained such prospectus or international offering
circular to be published in relation to such offering.

This presentation may contain forward-looking statements. Any such forward-looking statements are based on a number of assumptions about the operations of the Company and
factors beyond the Company’s control and are subject to significant risks and uncertainties, and accordingly, actual results may differ materially from these forward-looking
statements. The Company undertakes no obligation to update these forward-looking statements for events or circumstances that occur subsequent to such dates.

The information in this presentation should be considered in the context of the circumstances prevailing at the time of its presentation and has not been, and will not be, updated
to reflect material developments which may occur after the date of this presentation. The information is not intended to provide, and you may not rely on these materials as
providing a complete or comprehensive analysis of the Company's financial or trading position or prospects. Some of the information is still in draft form. This presentation also
contains information and statistics relating to the plastic pipes industry. The Company has derived such information and data from unofficial sources, without independent
verification. The Company cannot ensure that these sources have compiled such data and information on the same basis or with the same degree of accuracy or completeness as
are found in other industries. You should not place undue reliance on statements in this presentation regarding the plastic pipes industries. The information contained in this
presentation does not constitute a due diligence review and should not be construed as such. The information contained in these materials has not been independently verified.
No representation or warranty, express or implied, is made as to, and no reliance should be place on, the fairness, accuracy, completeness or correctness of any information or
opinion contained herein. None of the Company, or any of their respective directors, officers, employees, agents or advisers shall be in any way responsible for the contents hereof,
or shall be liable whatsoever (in negligence or otherwise) for any loss or damage whatsoever arising from use of the information contained in this presentation or otherwise arising
in connection therewith and none of them shall owe you any fiduciary duty in relation to this presentation.






Results highlights

é Maintained solid business fundamental and achieved stable development >

Against the complicated and changing macro environment, the recurring Covid-19
pandemic at home and abroad, and the downturn of the real estate industry in the PRC,
the Group recorded revenue . RMB30.767 billion

Gross profit: RMB8.241 billion

Profit attributable to the owners of the Company: RMB2.517 billion

Revenue of plastic piping systems: RMB25.607 billion; Sales volume: 2.39 million tonnes
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Developed a new growth engine >

% Guangdong Lesso Banhao has entered into the

photovoltaic industry in January 2022 and recorded
revenue of RMB589 million

9 Upgraded the brand strategy >

% Strengthened the practice of its slogan “Envisioning
the Better, Building the Future” and committed to
providing sustainable green products and services
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Results highlights (Cont’d)

6 Established a diversified customer portfolio to minimise business risk >

% Proactively invested in national projects of strategic importance and urban redevelopment
projects

% Aggressively conducted extensive strategic collaboration with different government
departments, premium central government-owned enterprises and private enterprises

e Successfully secured leading enterprises as new customers in the traditional industries >

% Focused on expanding the environmental
protection business for industry leaders or
important customers, successfully securinga

leading enterprise in the domestic beverage ’ l | Fi
industry with whom the Group signed —— A " L S

contracts to undertake several wastewater
treatment projects

Actively expanded overseas markets with a focus on the Southeast Asian market >

g Maintained stable and healthy financial position >

% Cash and bank deposits of approx. RMB 7.362 billion







Total revenue

Total revenue
(RMB million)

32,058

30,767

2,751

2021

2022

Others*

Environmental protection
[ Supply chain service platform

Building materials & home improvement
1 Plastic piping systems

Remark: Others* including new energy, finance, plastic film,
connection materials and other businesses

Total revenue (by business segment)

2022
Supply chain Environmental
service platform protection
3.2% 1.1%

Others*

Building materials ——— 3.7%
& home improvement
8.8%

Plastic piping systems

83.2%
2021
Supply chain Environmental
service platform protection
2.7% 0.9%
Others*
2.2%

Building _materials —
& home improvement

8.6%

Plastic piping systems
85.6%



GP & NP analysis

GP & GP margin
(RMB million)
9,000 - - 32%
8,241
- 24%
4,500 - - 16%
- 8%
0 . - 0%

2020 2021 2022

NP & NP margin

(RMB million)
4,000 -

3,757

3,019
3,000 -
2,515
2,000 -
1,000 -
0 .
2020 2021 2022

15%

10%

5%

0%



Key financial indicators analysis

Trade receivable days Trade payable days
(days)
(days)
126
107 102
46 46
| ‘ | ‘ I T T
2020 2021 2022 2020 2021 2022
Inventory turnover days* Cash & bank deposits
(days) (RMB million)
95
- 83
7,447 7,646 7,362
2020 2021 2022 2020 2021 2022

* Remark: excluding properties



Return ratios analysis

Return on equity)

18.5%

13.8%
8.1%

11.1%

Return on assets(?

5.5%

2020 2021 2022 2020

(1) Net profit divided by total equity at the end of the period
(2) Net profit divided by total asset at the end of the period
(3) Net profit divided by (total debt + total equity)

2021

4.3%

2022

Return on invested capital®

10.3%

7.5%

5.8%

2020 2021 2022
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Plastic piping systems business: revenue & sales volume

Segment revenue Segment sales volume

(RMB million) (tonnes)

27,457 25,607 2,548,755

| |

2021 2022 2021 2022

2,392,373
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Plastic piping systems business: revenue breakdown
by region

2021 2022

Outside China
4.0%

Outside China
2.8% Outside

Southern
China
45.9%

Outside

Southern
China
45.8%

Southern
China
50.1%

Southern
China
51.4%

13



Plastic piping systems business: revenue analysis

2021 2022
Gas Gas
Others 1) Others (1)
0,
1.7% l 5. 3% T l 5.1%
Power supply Power supply
& tele- Water & tele- Water
communication Supply communication Supply
17.5% 37.7% 16.4% 38.9%
Drainage By Appllcatlon Drainage
37.8% 37.8%
By Material
NOI’];PVC ) Non-PVC (2)
38.3% PVC 38.8% PVC
61.7% 61.2%

Total pipe products revenue: E
RMB 27.457billion :

(1) Others include agricultural applications, floor heating and fire services
(2) Non-PVCincludes PE, PP-R. etc

i Total pipe products revenue: E
3 RMB 25.607 billion :
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Plastic piping systems business: cost structure

2021

Other overheads
0.8%

Depreciation &

amortisation
2.7%
Utilities
3.0%

Wages — o

8.2%

Raw materials
85.3%

2022

Other overheads
2.6%

Depreciation &
amortisation
3.1%
Utilities
3.7%

Wages
8.4%

Raw materials
82.2%




Plastic piping systems business: ASP & GP margin
analysis

ASP per tonne — by material GP margin — by material
(RMB)
16,122
14,250 9,1k
33.2% 30.1%
. (o] 0,
9,143 8,825 — ph
7,781 === -
ZS.N —A
0,
53 39 25.6%
2020 2021 2022 2020 2021 2022

)/ PVC products kd Non-PVC products \—PVC products #—Non-PVC products

ASP per tonne - overall GP margin - overall
(RMB)

30.2%

10,773 10,704 27.5%
9,395 ’ ! 25.9%
‘\ “

2020 2021 2022 2020 2021 2022



Plastic piping systems business: production capacity
& utilisation rate

Annual designed production capacity & actual utilisation rate

(million tonnes)

87.9%

4-0 A ‘ 81.1% r 90%
k 74.4%
—A
- 70%
3.0 -
- 50%
2.0 - - 30%
3.20
3.03 - 10%
1.0 -
- -10%
0.0 - -30%

2020 2021 2022



Plastic piping systems
business

% Further expand the piping business
— Captured opportunities brought by new infrastructure

— Strengthened strategic partnerships with government
departments, leading central government-owned
enterprises and state-owned enterprises

— Proactively invested in national projects of strategic
importance and urban redevelopment projects

% Adhering to the green development philosophy, expediting the
adoption of smart manufacturing

— Building 21 smart factories across the world that integrate
“Internet of Things, smart control and automated production”.

— Advocates low energy consumption and high energy efficiency
production by developing a comprehensive green
manufacturing system

— Guangdong Liansu Technology Industrial Co., Ltd was
successfully selected as the 2021 National Green Factory

% Broaden the scope of application of plastic pipes and pipe fittings
— Provided high-standard pipeline application support for large-scale
agricultural farming and marine aquaculture X

— Enriched income sources, expanded market share and boosted sales
growth

— Secured various projects




Plastic piping systems business (Cont’d)

Expand overseas markets with a focus on
the Southeast Asia

2022

2023

In August, Phase 1 of
production base in
Indonesia was officially
put into operation,
accelerating the pace of
localised development in
overseas market

Production base in
Cambodia was put into
operation by the end of
2022

Steadily pushed forward
with the construction of
production bases in such
countries as Thailand,
Malaysia, Philippines and
Bangladesh

Production base in
Indonesia will proceed
with the construction of
the Phase |l

Fully grasp opportunities from

new infrastructure

Explore various strategic partners
and create mutual benefit and a
win-win situation

Continue to drive all-round
development with innovation and
breakthroughs

Develop intelligent products and
build the “benchmark factory”

Promote its upgrade towards
intelligentisation and greening

Strengthen its sustainable
development capabilities
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Building materials & home improvement business

% Actively explored more
infrastructure projects, mainly
undertaken by government

and state-owned enterprises Focus on product quality

and optimise one-stop
integrated solution and

% Strengthened relationship -
services

with premium real estate
companies as its existing

Strengthen relationships
customers

with existing customers
and actively explore new
customers with strong
capital strength

% Vigorously explored the
possibility of cross-sector
collaboration with various
industries

% Signed a strategic
cooperation agreement with
a B2B building materials
procurement and trading
platform and a well-known
supply chain enterprise
respectively

Step up the cultivation of
technical talents, increase
investment in scientific
research and innovate and
upgrade eco-friendly
products, expecting to
restore business growth
asap

% Achieve a win-win situation
of resource sharing, cost
reduction and efficiency

enhancement % Recorded a revenue of RMB 2.705 billion in 2022
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Environmental protection business

*

COVID-19 pandemic continuously recurred in 2022, project implementation was curtailed or delayed,
resulting in a decrease in hazardous waste production. Revenue from environmental protection
business amounted to RMB348 million

Focused on expanding the environmental protection business by securing leading enterprises as new
customers in the traditional industries

Committed to exploring new business development which aligns with national policies and continued
to explore the opportunities of servicing government projects

Capitalising on the national policy adjustment, successfully established its presence of
environmental protection business in Jiangsu, Guangdong and Hunan provinces

— Solid waste disposal base in Foshan was officially put into operation in July

— Project of the base for comprehensive utilisation of renewable resources in processing industry in
Hunan Miluo also commenced its construction at the end of July, and is expected to be put into
trial operation within 2023

Continue to develop the PRC market to further expand its market shares
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Supply chain service platform business

edayun.cn
%  With the end of the international pandemic control and the expansion E

" I
of the related businesses, recorded revenue of RMB 958 million, up by 7 —
11.9% y /A l_\ .

% Kept adjusting its business layout and optimising its operation management

% Current malls in four Southeast Asian countries: with the phase 1 of these properties being ready for rental
and operation

Bangkok, Thailand Tangerang, Indonesia Yangon, Myanmar Phnom Penh, Cambodia

% The Dubai Logistics Centre and the Auburn project in Sydney are both in the pre-operational stage

Dubai Sydney, Australia

% As another major commercial real estate segment of the Group, plan to further expand its distribution
network in Southeast Asia and drive its long-term development according to the Group’s business plan
22



New energy business

Successfully achieved green transformation and expanded into new business sector >

% Lesso Banhao entered into the photovoltaic industry in early January
% Successfully entered into strategic cooperation agreements with a number of state-owned enterprises and
central government-owned enterprises to jointly explore the photovoltaic market

Gradually establishing a comprehensive production, supply and sales system >

First production line started a trial run in April 2022 and its products were officially launched for sale in July
Plan to set up four production bases in China and Indonesia, demonstrating a strong supply capacity

Has more than 500 distributors, over 1,000 stores and nearly 100 specialty stores for the sales of its
photovoltaic products

Set up overseas sales centers and formed sales teams in 16 countries to expand into various overseas
markets

* o % *

With good development progress, laying a solid foundation >

As of 31 December 2022, participated in the construction of 90 photovoltaic power station projects, of
which 78 projects in the PRC and 12 projects in overseas market

Invested 16 power stations with an installed capacity of up to 12.5MW

During the reporting period, Lesso Banhao recorded revenue of approximately RMB589 million

Actively develop the business to become a major driving force for future revenue growth >

Actively develop competitive production capacity, enhance its technology development capability,
continue to strengthen partnership with central government-owned and state-owned power

investment enterprises nationwide to explore new modes of cooperation, making every effort to

build a new channel construction and marketing network for new energy business 2






Future prospect

(%

"R

Continuously promote automation and

intelligent production to reduce cost, improve W (

quality and increase efficiency
Maximise the benefits from
economies of scale
Enhance operational
efficiency

Optimise product
portfolio and increase
market share

Production &

Operation

)

*

Tap huge local
demand and
capitalise on the
local infrastructure
development in SE Asian
region

Dedicated to developing malls
in four SE Asian countries

Overseas
Expansion

Committed to scaling up its production
and building new production bases

) L

% Focus on R&D to improve product
quality

7% Establish a product research
centre to innovate and upgrade
eco-friendly products

% Expedite industry
transformation and
actively expand

market network )

Product
Development

% Actively expand tlD

Business business scope

ExPanS|°n % Conduct extensive
strategic collaboration
with urban development
departments, premium central
government-owned enterprises
and private enterprises

% Reinforce the interaction 25
among businesses Y,
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Appendix: Financial summary

Statement of profit and loss (RMB million)

2020 2021
Revenue 28,073 32,058
Gross profit 8,384 8,448
EBITDA 6,195 5,720
EBIT 5,189 4,353
Net profit 3,757 3,019

2022

30,767
8,241
5,786
3,872
2,515

Ratio analysis

Profit ratio (%)

Gross profit margin
EBITDA margin

EBIT margin

Net profit margin
Growth rate (%)
Revenue

Gross profit

EBITDA

EBIT

Net profit

Liability ratio (times)
EBITDA/ financing costs

Total debts/ (total debts + total equity)

Statement of financial position (RMB million)

2021 2022
b 7,447 7,646 17,362
deposits
Total assets 46,528 54,483 58,953
Total debts 16,236 18,276 20,614
Total equity 20,354 21,807 22,590
2020 2021 2022
29.9% 26.4% 26.8%
22.1% 17.8% 18.8%
18.5% 13.6% 12.6%
13.4% 9.4% 8.2%
6.6% 14.2% -4.0%
11.2% 0.8% -2.4%
11.5% -7.7% 1.2%
13.8% -16.1% -11.1%
24.1% -19.7% -16.7%
14.21x 10.47x 8.49x a
44.4% 45.6% 47.7%




Appendix: Layout of production bases

With over 30 advanced production bases in 18 provinces of China and in

foreign countries

lmAngJe,(uSA]
AE(RE)
AR ~ Jilin
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Xinjiang Uygur
Autonomous Region
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~ Hebei
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~ Shandong
Shaanxi  Henan )
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Sichuan Hunb;tl = AnT\ui
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